
 

The proud owners of the home fea-
tured on the cover of The City of 
Green Bay Neighborhood Guide 
Book  are James and Rose Nighorn. 
They live at 2488 Shady Oak in our 
very own Mac Arthur Heights 
neighborhood.    

Our neighborhood has been officially 
recognized by the city of Green Bay 
with the placement of our new sign 
identifying us as The MacArthur 
Heights Neighborhood.  This sign is 
on the corner of Wood Lane and 
Ironwood on a small plot of land 
owned by the city.  The sign repre-
sents our neighborhood of trees , 
wildlife and the Beaver Dam Creek. 

Thanks to everyone involved with our spring news-
letter. We were able to raise $250 in ads and were 

then eligible for a $1,000 grant from the City of 
Green Bay for our association.  

M a c  A r t h u r  H e i g h t s  
N e i g h b o r h o o d  S i g n  

I m p o r t a n t  
D a t e s  

 

 Oct 23  Make a Dif-
ference Day.  

 

 Nov 13th   8:30 AM. 
Beaver Dam Creek 
Cleanup. Coffee and 
Doughnuts  

 

R e c o g n i z e  
T h i s  H o u s e ?  
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                     Ice Cream Social  

Rain may have cancelled our first scheduled Ice Cream     
Social , but our second attempt on July 26th was a success. 
Thanks to all of our neighborhood members and park  visi-
tors that came to enjoy an ice cream cone with us. Thanks 
also to Mayor Schmidt  and 
Brown County Board member 
John VanderLeest for attending. 
Sanimax donated $100 towards 
the cost of the ice cream and 
soda. Volunteers that helped 
serve were Diane Heim,  Julie 
O’Connell, Mark & Debbie Vick-
man, and Warren & Julie Shultz.  
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Gary Van Calster 

 

 

 

 

 

          Vice President 

         James Andersen 

 

                         Who will 

                       be our new 

                         Treasurer? 

 

          Secretary 

     Julie O’Connell                                     ???????? 

As many of you know, the HWY41 Project will be impacting the W. Mason Street Exits well as W. Mason 
Street (between Taylor St and Hinkle) in the early part of 2012.  The proposed project will start in early 
February and end in the latter part of July.  During this phase of the project, W. Mason Street will be 
closed between Taylor and Hinkle.  It is proposed that traffic will be rerouted through HWY 172, Larson, 
Ninth, and Packerland to allow for access to the far West side of Mason St.   However, even with planned 
strategies to funnel traffic, it is anticipated that some additional traffic may flow through Hazelwood.  

While the six month project is still over a year away, the city and our neighborhood are making sure we 
take a proactive approach to mitigating the impact to Hazelwood and the surrounding neighborhoods. 
The initial phases of the TMP (Traffic Management Plan) are in the works between the City of Green 
Bay, Brown County, Ashwaubenon, and the Wisconsin DOT to identify potential traffic flow and ensure 
a high level of safety on Hazelwood during the construction. Some proactive measures being pursued 
include: 

 Proposal of lowering the speed limit on Hazelwood to 25 MPH 

 Use of physical barriers and markers to prevent 4 lane use of Hazelwood (both East and West 
bound) 

 Installation of Crosswalks at the corner of Hazelwood and Wood to increase visibility and make 
drivers more conscious of potential pedestrians 

 Routing of Truck and Semi traffic through 172 

 Improved marking of “Right Turn Only” on Lombardi Westbound (as it turns into Hazelwood) 
on both the sign as well as on the road itself 

 Use of the City’s Speed Watch to monitor current traffic speeds 

 Increased enforcement of speed limit on Hazelwood by Green Bay PD 

 Speed Tubes and data collection devices to determine average driving speeds currently on Hazel-
wood Lane 

 Request to Brown County to perform a traffic study on Hazelwood 

 Additional signage on Hazelwood to indicate 2 lane only 

M a c  A r t h u r  H e i g h t s  O f f i c e r s  

 
H W Y  4 1  P R O J E C T  b y  B r i a n  D a n z i n g e r  

 



Thank you to our Mac Arthur Heights 
neighbors for your business.  

Papa Johns 

 

 

 

 

ANY ORDER OF DRY CLEANING 

25% OFF 

1 COUPON PER ORDER 

Must present this coupon with incoming order. Not valid with other offers. Excludes leathers and suede. 

This coupon can be used at any of the 7 Royal Cleaner’s locations   

COUPON EXPIRES NOV 30, 2010 

 

 

 



small, you may want to list the 
names of all employees. 

If you have any prices of standard 
products or services, you can include 
a listing of those here. You may want 
to refer your readers to any other 
forms of communication that you’ve 
created for your organization. 

You can also use this space to re-
mind readers to mark their calen-
dars for a regular event, such as a 
breakfast meeting for vendors every 
third Tuesday of the month, or a 
biannual charity auction. 

If space is available, this is a good 
place to insert a clip art image or 
some other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and 
mailed, this story will appear on the 
back. So, it’s a good idea to make it 
easy to read at a glance. 

A question and answer session is a 
good way to quickly capture the at-
tention of readers. You can either 
compile questions that you’ve re-
ceived since the last edition or you 
can summarize some generic ques-
tions that are frequently asked about 
your organization. 

A listing of names and titles of man-
agers in your organization is a good 
way to give your newsletter a per-
sonal touch. If your organization is 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

This would be a good place to insert a 

short paragraph about your organization. 

It might include the purpose of the organi-

zation, its mission, founding date, and a 

brief history. You could also include a 

brief list of the types of products, services, 

or programs your organization offers, the 

geographic area covered (for example, 

western U.S. or European markets), and a 

profile of the types of customers or mem-

bers served.  

It would also be useful to include a contact 

name for readers who want more infor-

mation about the organization. 

 

B a c k  P a g e  S t o r y  H e a d l i n e  

Your business tag line here. 

WE’RE ON THE WEB! 

EXAMPLE.COM 

Caption describing picture or graphic. 

Organization 



 

                   Beaver Dam Park Improvements 
 

MacArthur Heights Neighborhood Association would like to recognize Bill 
Vandlatter, Director of Parks and Forestry,  for all of his help in getting 
our park in shape for our neighbors and the public to enjoy.  Bill was in-
strumental in the installation of a new cement slab, tables, and electric-
ity. We were able to enjoy these additions to our park on July 26th at our 
annual Ice Cream Social.   A freezer loaned to us by the city was plugged 
into our new electrical box to keep our ice cream cold instead of using 
many coolers and ice. The tables provided seating for our neighbors so 
they didn’t have to bring in their own lawn chairs. Thanks again to Bill 
Vandlatter for all of his help in getting the improvements needed to make 
our park more user friendly.      

SANIMAX 

Chili’s                                               Shorewest Realtor Debbie Scray 

Gallagher’s Pizza                            T J’s Home Improvement & Repair LLC 

Fuzzy’s #63 Bar and Grill               Tie the Knot Bridal Boutique, LLC 

Harmony and Health                      Cousins Subs 

    Wellness Center                          Curves                      

Papa John’s                                     Floor Coverings Etc.   Julie O’Connell 

Grand Central Station                     Royal Cleaners 

Duck Creek Coffee Company           

 

T H A N K  Y O U  F R I E N D S  A N D  
S U P P O R T E R S  O F  M A C A R T H U R  

H E I G H T S  N E I G H B O R H O O D  
A S S O C I A T I O N  

Thank You 
 



This story can fit 150-200 
words. 

One benefit of using your 
newsletter as a promotional 
tool is that you can reuse 
content from other marketing 
materials, such as press 
releases, market studies, and 
reports. 

While your main goal of dis-
tributing a newsletter might 
be to sell your product or 
service, the key to a success-
ful newsletter is making it 

useful to your readers. 

A great way to add useful 
content to your newsletter is 
to develop and write your 
own articles, or include a 
calendar of upcoming events 
or a special offer that pro-
motes a new product. 

You can also research arti-
cles or find “filler” articles by 
accessing the World Wide 
Web. You can write about a 
variety of topics but try to 
keep your articles short. 

Much of the content you put 
in your newsletter can also 
be used for your Web site. 
Microsoft Publisher offers a 
simple way to convert your 
newsletter to a Web publica-
tion. So, when you’re finished 
writing your newsletter, con-
vert it to a Web site and post 
it. 

convey. Avoid selecting im-
ages that appear to be out of 
context. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of add-
ing content to your newslet-
ter. 

Think about your article and 
ask yourself if the picture 
supports or enhances the 
message you’re trying to 

Once you have chosen an 
image, place it close to the 
article. Be sure to place the 
caption of the image near the 
image. 

If the newsletter is distributed 
internally, you might comment 
upon new procedures or im-
provements to the business. 
Sales figures or earnings will 
show how your business is 
growing. 

Some newsletters include a 
column that is updated every 
issue, for instance, an advice 
column, a book review, a let-
ter from the president, or an 
editorial. You can also profile 

new employees or top cus-
tomers or vendors. 

This story can fit 100-150 
words. 

The subject matter that ap-
pears in newsletters is virtu-
ally endless. You can include 
stories that focus on current 
technologies or innovations in 
your field. 

You may also want to note 
business or economic trends, 
or make predictions for your 
customers or clients. 

Caption describing picture or 
graphic. 

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  

 

I n s i d e  S t o r y  H e a d l i n e  “To catch the reader's attention, place an 
interesting sentence or quote from the story 

here.” 

Caption describing picture or 
graphic. 



your own articles, or include a calen-
dar of upcoming events or a special 
offer that promotes a new product. 

You can also research articles or find 
“filler” articles by accessing the World 
Wide Web. You can write about a vari-
ety of topics but try to keep your arti-
cles short. 

Much of the content you put in your 
newsletter can also be used for your 
Web site. Microsoft Publisher offers a 
simple way to convert your newsletter 
to a Web publication. So, when you’re 

finished writing your newsletter, con-
vert it to a Web site and post it. 

Microsoft Publisher includes 
thousands of clip art images 
from which you can choose 
and import into your newslet-
ter. There are also several 
tools you can use to draw 
shapes and symbols. 

Once you have chosen an im-
age, place it close to the arti-
cle. Be sure to place the cap-
tion of the image near the im-
age. 

This story can fit 75-125 
words. 

Selecting pictures or graphics 
is an important part of adding 
content to your newsletter. 

Think about your article and 
ask yourself if the picture sup-
ports or enhances the mes-
sage you’re trying to convey. 
Avoid selecting images that 
appear to be out of context. 

 

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  

I n s i d e  S t o r y  H e a d l i n e  

P a g e  3   

“To catch the reader's attention, place an 
interesting sentence or quote from the story 
here.” 

 
 

Thank you Mac-
Arthur Heights 
neighbors for your  
business.  
 
Papa John’s 
 
 

This story can fit 150-200 words. 

One benefit of using your newsletter 
as a promotional tool is that you can 
reuse content from other marketing 
materials, such as press releases, 
market studies, and reports. 

While your main goal of distributing a 
newsletter might be to sell your prod-
uct or service, the key to a successful 
newsletter is making it useful to your 
readers. 

A great way to add useful content to 
your newsletter is to develop and write 

Caption describing picture or graphic. 

 
 
 



If you have any prices of standard 
products or services, you can include a 
listing of those here. You may want to 
refer your readers to any other forms 
of communication that you’ve created 
for your organization. 

You can also use this space to remind 
readers to mark their calendars for a 
regular event, such as a breakfast 
meeting for vendors every third Tues-
day of the month, or a biannual charity 
auction. 

If space is available, this is a good 
place to insert a clip art image or some 
other graphic. 

This story can fit 175-225 words. 

If your newsletter is folded and mailed, 
this story will appear on the back. So, 
it’s a good idea to make it easy to read 
at a glance. 

A question and answer session is a 
good way to quickly capture the atten-
tion of readers. You can either compile 
questions that you’ve received since 
the last edition or you can summarize 
some generic questions that are fre-
quently asked about your organization. 

A listing of names and titles of manag-
ers in your organization is a good way 
to give your newsletter a personal 
touch. If your organization is small, you 
may want to list the names of all em-
ployees. 

Primary Business Address 
Your Address Line 2 
Your Address Line 3 
Your Address Line 4 

Phone: 555-555-5555 
Fax: 555-555-5555 
E-mail: someone@example.com 

This would be a good place to insert a short 

paragraph about your organization. It might 

include the purpose of the organization, its 

mission, founding date, and a brief history. 

You could also include a brief list of the types 

of products, services, or programs your or-

ganization offers, the geographic area cov-

ered (for example, western U.S. or European 

markets), and a profile of the types of cus-

tomers or members served.  

It would also be useful to include a contact 

name for readers who want more information 

about the organization. 

H E W L E T T - P A C K A R D  

B a c k  P a g e  S t o r y  H e a d l i n e  

Your business tag line here. 

WE’RE ON THE WEB! 
EXAMPLE.COM 

Caption describing picture or graphic. 

Organization 
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